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ABSTRACT

In recent years several studies have been made
concerning the effectiveness of the Agricultural Extension
Service radio progrems in several states and counties in
the United States. These studlies have considered various
phases of evaluation, such as the radio programs, the
listeners, and the results. The writer has been inter-
ested in constantly improving the Extension Service radio
programs in Vigo County, Indiana, for nearly 10 years.
Prior to 1946, the time and length of these progrems in
Vigo County were changed several times by the radio sta-
tion management. Since 1946, after a brief study was
conducted for the radio station, the broadcasts have been
at 12 noon to 12:05 P.M., Monday through Friday. The
desire for the constant improvement of these programs

prompted this study.

The problem
What recommendations might be mede for the
improvement of the Extension Service Radio Programs for

farm people in Vigo County, Indiana?



Problem analysis.--In order to aid in the
answering of the problem question, the following broad
sub-questions are presented:

1. To what extent do farm people listen to

the present programs?

2. What types of programs do farm people

prefer?

3. What benefits do farm people receive from

the programs?

Delimitation.--This study has been limited to
personal interviews of 110 farm men and 110 farm women,

selected at random from the farms of Vigo County.

Background

From 1933 to the present there has been a
continuous daily County Extension Service radio program
in the county. Since February, 1935, practically all of
the programs have originated from the Vigo County Exten-
gsion Office through the remote control facilities
furnished by radio station WBOW. During the past 16
years over 4800 radio programs have been presented by

the County Extension staff.

Methods and Materials
In planning this study, the farm youth were
omitted because they are in school eight and one half



months during the year and do not have the opportunity
to listen to the County Extension Service radio programs

regularly.

Procedure

The personal interview method was used in this
study. Farm and home visits were made by the interviewers
who worked in teams of two. The teams were divided so
that a woman worker could interview the farm woman and

a man worker could interview the farm man.

Sampling

This survey includes 110 men and 110 women.
Because of the large urban population which covers
practically all of Harrison township, that township was
excluded from thies study. A map of the county was secured
and 22 sampling areas were selected. The Associate
County Agent Leader of Indiana, selected the areas and
marked the starting points on the mep. Beginning at
each of the starting points, the interviewers stopped at
the first five farmsteads in each area. In cases where
the farmer or wife, or both, were not at home the next
nearest farmstead was used to complete the sample in a
particular area. |
Pergonal interview
survey forms

Two forms were used in conducting the personal

interviews, one for farm men and one for farm women.



In general these forms included: age, education, sex,

amount of listening, program preference, and result

measurement.

Summary and Concluding Statements
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In consideration of the inventory of radios on
the farms, i1t was found that over 98 per cent of the farm
homes hed radios. There were, on an average, 1.8 radios
per farm. The farm men 60 years o0ld and older reported
fewer redlios than any other age group. More radios were
located in the living room than in any other place.

It was found that 77.3 per cent of the farm
men and 80.9 per cent of the farm women have listened to
the programs at least once. Over half of the non-listen-
ers were 50 years of age or older. On the basis of pro-
Jected deily average listening, it was found that 35.8
per cent of the farm women and 16.5 per cent of the farm
men listened daily. The noon hour was the most frequent
choice for the time of the broadcasts. The average grade
attained in school by the farm men was 9.4 and the farm
women 10.0

In consideration of subject matter for the radio
progrems, both the farm women and farm men as a whole
preferred recommended practices. However, the farm women

under 30 years of age preferred programs on which meetings



were announced, while the farm women 60 years old and
older preferred programs that told about the doings of
other people.

County Extension Agents were preferred for the
presentation of the broadcasts, except by the farm men
under 40 years of age. Both farm men and farm women of
all age groups preferred programs of at least 10 minutes
duration. The farm men listeners preferred the one voice
type of presentation, while the farm women listeners did
not indicate a great deal of difference between one voice,
interview, or forum programs.

Only a small percentage of the farm listeners
indicated that they took some direct action as a result
of the broadcast programs. However, approximately 25
per cent of the farm men and 18 per cent of the farm
women stated that they had attended a meeting that was

announced on the County Extension Office radio program,

Concluding statements

This study has revealed that in the past the
Extension Service radio programs in Vigo County, Indiana,
have been rether effective. When only one program is
given each day, the noon hour is preferred by the high-
est percentage of farm men and farm women. If additional
programs were planned for early morning and evening, more
farm people might be reached by the programs. It is
pleasing to note that a fair percentage of farm people



listen deily when there are such competing prograems as:
the WLS Dinner Bell Program and Baukhage over WTHI.

It 1s believed that the Extension Service radio
programs could be improved by lengthening the noon pro-
gram to 10 minutes. A higher percentage of the progfams
could be directed to the farm women because more of the
women listen regularly than do the farm men. The pro-
grams should be planned for farm people under 60 years
of age, keeping in mind the ninth or tenth grade educe~
tional level.

The Extension Service radio programs should
frequently be evaluated by a2ll possible and practicel
meeans in order toc find ways of improving the programs
in the county.

The followlng proposals are made for the
improvement of the Extension Service radio programs
in Vigo County, Indiana.

1. If it is possible, lengthen the daily

programs to at least 10 minutes.

2. Plan programs for the farm people under

60 years of age.

3. Present a higher percentage of programs

that are of interest to the farm women.

L, More farm people might be reached if

edditional programs were planned for the early

morning and evening.



5. Present programs at about the ninth or
tenth grade level.

6. Evaluate programs frequently so that they
may be improved.

Suggestions for
further study

Since it was impossible to meke a complete

study the following suggestions are made for future study:

1. Survey of Vigo County, Indizna, Extension
Service radlo programs in surrounding counties,

2. The extent that other redio programs
compete with the Vigo County, Indiana, Extension
Service radio programs.

3. Methods of measuring the effectiveness of
Extension Service radlio programs through the devel-~
opment of valid and reliable evaluation criteria.

4, The possibilities of the use of television

for County Extension Service work.
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Chapter I
INTRODUCTION

In recent years several studies have been made
concerning the effectiveness of the Agricultural Extension
Service radio programs in several states and counties in
the United States. These studies have considered various
phases of evaluation, such as the radio programs, the
listeners, and the results. The writer has been inter-
ﬁested in constantly improving the Extension Service radio
orograms in Vigo County, Indiana, for nearly 10 years.
(Rrior to 1946, the time and length of these programs in
Vigo County were changed severel times by the redio station
management. Since 1946, aftér a brief study was conducted
for the radio station, the broadcasts have been at 12 noon
to 12:05 P.M., Mondey through Fridey. The desire for the
constant improvement of these programs prompted this

study.

The Hroblem

Whet recommendations might be made for the im-
provement of the Extension Service Redio Programs for
farm people in Vigo County, Indiana?

Problem analvs!s.--In order to aid in the
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answering of the problem question, the following broad
sub-questions are presented:
1. To what extent do farm people listen to
the present programs?
2. UWhat types of programs do farm people
prefer?
3. %hat benefits do farm people receive from
the programs?

Delimitation.--This study has bsen limited to

personal interviews of 110 farm men and 110 farm women

selected at random from the farms of Vigo County.

Bzeckeround

From 1933 to the present there has been a con-
tinuous daily County Extension Service radio program in
the county. Since February, 1935, practicelly all of the
programs have originated from the Vigo County Extension
Office through the remote control facilities furnished
by radio station WBOW. During the past 16 years over
4800 radio programs have been precented by the County

Extension staff.
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Chapter II
REVIEW OF LITERATURE

&

rtent of farm listening

There i1s a wide variation in the methods of
reporting the extent of farm radio listening in the vari-
cus extension studies. In Allen county, Indiana,
Johnston (2), 1942, found that 30 per cent of the farm

folks heard the county extension program daily or every

| other day. In Ward county, North Dakota, 94 per cent of

the farmers had heard the county agent and 81 per cent of
the homemakers had heard the home demonstration agent,
according to Crile (1), 1945. The United States Bureau
of Agriculturel Economics (8), 1946, reports that approxi-
mately two thirds of the farm peovle who have radios
listen to ferm programs. During the period of a year
nearly one half of the farmers and over one half of the
homemakers in three Pennsylvania counties listened to the
county extension broadcaets, Reist (5), 1948.

Several studies revealed that the noon hour
was the best time of day for farm and homemsking programs,
(5), (6), and (7), 1948. In the WABI Radio Study (10),
1948, the best listening time was between 7:00 and 8:00

o'clock in the evening »nd the second best listening time
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| home economics broadcasts as reported by Reist (5), 1948.

was the noon hour.
In Pennsylvania, full time farmers and their

wives were the principal listeners to agricultural and

- Thile in Texas (7), 1948, more women than men reported they

listened Vo extension broadcasts. A greater number of
extension broadcast listeners then any other age group
were between the ages of 30 and 39 years and the median
grade attained in school for the listeners was the 8th
grade for the men and the 10th grade for the women in the

WABI Radio Study (10), 1948.

Progrom preference of

Tarm neonle

} found that 68.7 per cent of the farmers and 75.3 per cent

| North Dakota, Crile (1), 1945, found that 2 large majority

In general, according to several studies,
farmers and farm women prefer the interview type or the

informal type of farm broadcast. Johnston (2), 1942,

of the homemakers in Allen county, Indiana, preferred the

extemporaneous type of broadcast program. In Ward county,

of the rural listeners preferred the interview style of
presentation. According to the U.S. Bureau of Agricul-
tural Economics {8:1x), 1946, "Most rural listeners seem
to take radio programming for granted." It has been
vointed out by Schmitz (6), 1948, that Tandlana farm home-

maXers are interested in hearing market reports on poultry

i e
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and eggs as well as home economics club news by the
straight talk method. In contrast the farmers are inter-

ested in discussion topics in every field of agriculture.

i The most popular type of presentation in Maine was the

interview, WABI Radio Study (10), 1948.

Benefits received

There are many ways in which farm radio broad-
cests have been evalusted as to results 2nd benefits. As
a direct means of influencing farmers and farm women to

adopt recommended practices, radio does not seem to rank

| as high ae other methods. However, in any case, it would

seem that a great many things would have influence in the
adoption of new and recommended practices. Farm papers,
meetinge, bulletine, calls by salesmen, and visits with
neighboring farm famillies would seem to have a great deal
of influence, in addition to radio, in the adoption of
recommended practices.

Among the direct sources, farmers ranked radio
low in Allem county, Indiana, in the adoption of recom-
mended practices, Johnston (2), 1942. Thirty eight per
cent of the farmers and 45 per cent of the homemakers were
reached by the Ward county, North Dakota, extension broad-
caste, who otherwise had never participated in extension
sctivities, Crile (1), 1945. About 25 per cent of the
women and 10 per cent of the men revorted they had taken

notes, while one half of the men and one fourth of the
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women phoned, wrote, or called the Ward county extension:
office.

Radio owners felt th:t they would miss radio
very muchi if 1t were inaccessible to them, according to
the U.S. Bureau of Agricultural Economics (8), 1946.
Radio owners also valued radio highly as a source of news
and other information and as a sgource of entertainment
and company.

Lazersfeld =nd Field (3:71), 1946, states,
"Thst the people who are more susceotible to radio educa-
tion are those who need it less." They mentioned that
31 per cent of the people surveyed thought thet radio
added to their practical information on agriculture and
homemaking.

In Pennsylvania, Reist (5), 1948, pointed out
that almest as many farmers were reached through radio as
were reached through farm meetings and organizations and
more than one helf of the women were reached through radia.
"Taking Action' was considered as phoning the county agent,
writing him, requesting a farm visit, calling at the
office, or ettending a farm meeting. In three counties
included in the study, 48 per cent to 82 per cent of the
farmers took some form of action. It was also pointed out
that radio was a very important means of meintaining good

will among farm peonle. According to the ¥WABI Radio

Study (1C), 1948, only 12 per cent of the farm families
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requegsted information as a result of the extension radio
broadcast. In Texas (7), 1948, radio ranked third, next
to farm Journals, and neighbors and friends as a source

of new ideas.

Summary

1. The extent of farm listening to extension
broadcasts seems to be fairly good, according to other
extension radio studies.

2. In several studies the noon hour was given
first choice by the listeners for ferm and home making
programs.

3. One study indicated that the lergest group
of farmer listeners is from 30 to 39 years of age.

4. From the findings of others, the interview,
informel and extemporaneous types of presentation seem to
be some of the most popular tyves of extension radio pro-
grams Tor rural listeners.

5. Radio is one of a number of means which
eld in the adoption of new i1deas and recommended
practices.

6. "Taking Action" es a result of an extension
broadcast seems to be one way of evaluating the effect-

ivenesg oI the extension radio program.
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Chapter III
METHODS AND MATERIALS

In planning this study, the ferm youth were
omitted because they are in school eight and one helf
months during the year and doc not have the opportunity to
listen to the County Extension Service radio programs
regularly. Another reason for eliminating them from this
survey was because of a study conducted by Murvhy (4), in
1941. Her study dealt with the effectiveness of radio in
L-H club work and it pointed out that only a small per-
centage of the 4-H club members listened regularly to the

L.H broadcasts.

Procedure

The personal interview method was used in this
gstudy. The interviews were mede during April and May,
1949, Farm and home visits were made by the interviewers
who worked in teams of two. Four teams of interviewers
were used. They included: the Associate State County
Agent Leesder, Assistant State Leader of Home Demonstration
Agents, Vigo County Home Demonstration Agent, Vigo County
Agsistant County Agent, County Extension Cffice Secretary,
County Home Economice Club Council President, Vocational

Agriculture Teacher, the County Agent and his wife. The
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teams were divided so that a woman worker could interview
the farm women and 2 man worker could interview the farm

man.

This survey includes 110 men and 110 women, or
about five ver cent of the farm men and five per cent of
the farm women of the county. According to the 1S4s5 U.S.
Farm Census (9:35), there were 2277 farms in Vigo county.
. The county is composed of 12 townships. Because of the
large urban population which covers practically all of
? Harrison township, that township was excluded from this
study. Personal interviews were conducted in each of the
other townships.

A map of the county was secured and 22 sampling
areas were selected. The Associate County Agent Leader
of Indiana selected the areas and marked the starting
points on the map, (see Figure 1l). The areas were then
numbered so that the validity of the sample could be
checked after the survey work was completed. Beginning
at each of the starting points, the interviewers stopped
at the first five farmstesds in each area. In cases
where the farmer or wife, or boin, were not at home the
next nearest farmcstead was used to complete the sample |
in a particular sarea.

Other sampling methods were considered, but
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because of the expense, time, end travel involved were
discarded. When the survey work was completed the even

i numbered sampling areas were checked against the odd num-
bercd sampling areas as to average acreage per farm. The
average acreage checked within two acres.

Personal interview
survey forms

Two forms were used in conducting the personal
interviews, one for farm men and one for farm women. 1/
In general these forms included: age, education, sex,
! amount of listening, program preference, and result
measurement. In order to check the form before using them
in the field, the County Agent interviewed several farmers
and the Home Demonstration Agent did likewise with several
farm women. A meeting of 2l1ll the interviewers was held
the evzning prior to the daj the first interviews were to
be conducted. At this meeting the survey forms were dis-
cussed so that each of the interviewers understood the
meaning of all the items included on the forms. At the
end of the first day of interviewing all the interviewers
met again and discussed their findings. They also com=-
pared survey forms to see if all were collecting the data

in the same manner.

1/ A copy of both survey forms used may be found
in Appendix A.
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Chepter IV
PRESENTATICN AND DISCUSSION OF DATA

i Inventory of radios

on farms

In consideration of the problems involved in

; improving the Extension Service radio programs in Vigo

. County, Indiana, one factor is the number of radios and

their location on the various farms. According to the
date cbtained, Tesble 1, less than two per cent of the

farms had no radios. The average number of radlos per

{ farm was 1.8. .The lowest average number of radios per

farm wee found on the farms of the men 60 years old and
over. It can be seen, therefore, that the potential lis-
tening audience 13 not limited due to lack of radios.

In all age groups of the farm men, as shown in
Table 2, more radios were located in the living room than

in any other place. Among those radios located outside

I the ferm house the family car was the most frequent loca-

tion reoorted. A higher percentage of the homes of the
men under 30 years of age had radios in the kitchen than
in any other age group. Since most of the rural radios

are located in the farm house it 13 evident that farm

| radio programs should be given at a time when the great-

est majority of the fcrm listeners are in the farm home.
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Table 1.--NUMBER OF RADIOS PER FARM HOME BY AGE GROUPS OF THE FARM MEN IN VIGO COUNTY,

INDIANA, 1949

Number Under 30 30 to 40 LO to 50 50 to 60 60 years Total
of years years years years and over
Redios Number Per Number Per Number Per Number Per Number Per Number Per
cent cent cent cent cent cent
0 - s » - - - 1 4.3 1 L2 2 1.8
1 7 Lé6.7 8 36.4 12 46.3 10 43.5 13  54.2 50 45.5
2 5 33.3 8 36.4 8 3C.6 L 17.4 10 41.6 35 31.8
Ly 1 6.7 1 4.5 2 7.7 2 13.0 - - 7 6.4
5 - - l 4-5 l 3.8 - - = - 2 108
TOTAL 15 100.0 22 100.0 26 100.0 23 100.0 24 100.0 110 100,0
Averege number
radios per
farm 1.8 2.0 1.9 2.0 1.4 1.8




Table 2.--LOCATION OF RADIOS IN THE HOMES OF FARM MEN BY AGE GROUPS IN VIGO COUNTY,
INDIANA, 1949
Location Under 30 30 to 40O Lo to 50 50 to 60 60 years Total
- of . years years years years and over
s4los Number Per Number Per Number Per Number Per lumber Per Number reor
cent cent cent cent cent cent®
Kitchen 6 22.2 5 11.1 8 16.0 7 15.6 5 15,2 31 28.2
Dining room 1 947 L 8.9 10 - 20,0 5 11l.1 6 18.2 26 23.6
Living room 11  40.8 18 40.0 18 36.0 18 40.0 16 4B.4 81 73.6
Bedroom 3 1l.1 5 11.1 3 6.0 2 b,k 3 9.1 16 14.6
Car 5 18.5 - 7 15.6 10 20.0 10 22.3 3 9.1 35 31.8
Truck 1 3.7 2 L. L - - 2 L.L - - 5 4.5
Barn - - 3 6.7 - - 1 2.2 - ~ b 3.6
TOTAL 27 100.0 45 100.0 50 100.0 45 100.0 33 100.0 200
¥ Per cent of ferm homes in sample.
&
o
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Extent of listening

According to this survey 22.7 per cent of the
farm men and 19.1 per cent of the farm women have never
heard the broedcast programs. It was necessary to show
the extent of listening in terms of daily listening, for
comparative purposes. Since there seems to be no standard
method of reporting the extent of listening, the method
that was used in Pennsylvania (5:5), 1948, was adapted
for use in this study.

In order to predict the percentage of daily
listeners, it was necessary to express the amounts of
monthly and weekly listening in terms of daily listening.
Since there were, on an average, 22 programs broadcast
during a one month period, the number who reported listen-
ing once a month was divided by 22. Therefore the fol-

lowing formula could be devéIOped.

Y = _%_. Where Y equals per cent of daily

listening, X equals number listening during a given
period, and N equals the number of programs broadcast
during the same period.

In the projection, as shown in Teble 3, more
than twice the number of farm women listen daily to the
Vigo County Extension Service radio programs than do

the farm men.
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Table 2.--DAILY FARM MEN AND FARM WOMEN LTISTENERS TO VIGO
COUNTY, INDIANA, EXTENSICN SERVICE BROADCASTS, BASED
UPON 22 PROGRAMS PER IIONTH, 1949.

: 2er cent dailly

Listening Farm len Farm Women

Frequency Number Dalily Number Daily
of caseg listeners of cases listeners

Once a month 12 0.5 3 0.1
Twice a month 7 0.6 3 0.3
Three times a

month : § 0.1 2 0.3
Weekly 18 3.6 10 2.0
Twice o week 17 6.0 38 15.2
Daily 6 6.0 21 21,0
Seldom or

irregular® 2k 1.0 12 0.5
Never listen 25 - 21 -
TOTAL 110 18.2 110 39.4

listening 16.5 35.8

* Figured at once a month listening.

The amount of listening is only one criterion
for evaluating the effectiveness of the radio programs
in the past and it does not provide a clue for the im=-

provement of the progrems.
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One factor which may have an influence on the
extent of Tferm radio listening is the time of the broad-
cast program. In Table 4, i1t is shown that the noon hour
was oreferred by a majority of both the farm men and farm
women listeners surveyed. The fiandings in this survey,
as to time of broadcsst, agreed with three out of four
. Extension Service studies conducted in 1948, (5), (6),
(7), and (10). Other supslemental programs could be
considered for the eveninz and early morning, in order
to meet the needs of those persons who prefer programs
at some other time than the noon hour.

Inasmuch as the educatlonal level of the listen-
ers may have an influence in the organizatiocn and plan-
ning of a radio program, grade achieved in school should
be considered. In Teble 5, it is shown that the average
grade in school attained by the farm men was 9.4 and
farm women 10.0. Therefeore, i1t would seem that programs,
in order to be effective, should be nlanned at the ninth

or tenth grade level.

Programs
Tyoes of programs.--In this study the types

of Extension Service radio programs were divided into
recommended practices, doings of others, answers to
questions, announcements of meetings end markets. 1In

Table 6 recommended oractices are shown to have been




Table 4.,--LISTENERS' TIME PREFERENCE OF FARM MEN AND FARM WOMEN FOR VIGO COUNTY,
INDIANA, EXTENSION SERVICE RADIO PROGRAMS BY AGE GROUPS, 1949

Listenera! Under 30 30 to 40 LO to 50 50 to 60 60 yeers Total
tinme years years years yeers and over
preference [ e TPer Number Per Number Per Number DPer Number Per Number Per
. cent cent cent cent cent cent
Farm men P
Noon hour 12 85.7 12 66.7 12 54,5 7 41.2 13 92.9 56 65.9
All other
times 2 14.3 6 33.3 10  45.5 10 58.8 1 7.1 29 34,1
TOTAL 14 100.0 18 100,0 - 22 100,0 17 100.0 14 100.0 85 100.0
Farm women
Noon hour 11  91.7 23  95.8 23  82.1 16 oL.1 6 75.0 79 88.8
All other
times 1 8.3 1l L,2 5 17.9 1 5.9 2 25.0 10 11.2
TOTAL 12 100.0 24 100.0 28 100.0 17 100.0 8 100.0 89 100.0

Go




Table 5.-~AVERAGE GRADE IN SCHOOL, BY AGE GROUPS, OF VIGO COUNTY, INDIANA, FARM MEN
AND FARM WONMEN, 1949

Under 30 30 to 40 40 to 50 50 to 40 60 years Total
Sex years years rears years end over
Number Ave. Number Ave. Num °r Ave. Number Ave, Number Ave. DNumber Ave.
grade grade grade grade grade gradc
Ferm men 15 11.7 22 10.7 26 10.1 23 8.0 24 7.2 110 9.4

Farm women 14 11.1 29 1l.4 31 10.8 25 8.4 11 6.9 110 10.0
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| of the other types of prozrams. In the case of the farm

i In the o»resent study, when most of the rural listeners

oreferred by many more ferm men surveyed than were any

women, Table 7, recommended practices received the high-
est number of choices, but the doings of others ranked
a very close second choice. Alco the farm women under
30 years of age had 2 strong preference for announce-
ments of meetings, while the farm women 60 years old and
over decidedly preferred programs dealing with the doings
of other people.

In 1946, the U.S. Bureau of Agricultural
Economics, (8:ix), pointed out that the majority of

rural listeners seem to take radio programming for granted;

were asked zbout the aforementioned phase of programming,
most of them indicated a preference as to the type of
program they preferred. Due to the fact that market
reports have been included on the regular orograms of
Radio Station WBCOW, there were not many persons who
vreferred merket reports on the Extension Service radio

programs.




B nnary

Table 6.~-TYPE OF COUNTY EXTENSION SERVICE RADIO PROGRAMS PERFERRED BY VIGO COUNTY,
INDLANA, FARM MEN, BY AGE GROUPS, 1949

D — _—

Type Under 30 30 to 40 LO to 50 50 to 60 60 years Total

of years years years years and over
Progrem Number Per Number Per Number Per Number Per Number Per Number Per
cent cent cent cent cent cent

Recommended

practices 7 L6.6 11  50.0 13 50.0 8 34.8 9 37.5 L8 43,6

boings of

others 2 13.3 4 157 1 3.8 3 13.0 - - 9 8.2
Angvers to

questions 1 6547 1 k.5 1 3.8 1 k.3 1 L.2 5 L.s
Announcements 1 6.7 1 4.5 2 7.8 2 8.7 - - 6 5.5
Markets and

crops 2 13.3 1 L.5 L 15.4 - - 2 8.3 9 8.2
No

oreference 1 6.7 1 L,s 1 3.8 3 13.0 2 8.3 8 7+3
Never listen 1 6.7 L 18.3 L 1s5.4 6 26.2 10 41.7 25 22.7
TOTAL 15 100.0 22 100.0 26 100.0 23 100.0 24 100.0 110 100.0

8S



Table 7.--TYPE OF COUNTY EXTENSION SERVICE RADIO PROGRAMS PREFERRED BY VIGO COUNTY,
INDIANA, FARM WOMEN, BY AGE GROUPS, 1949

Type Under 30 30 to 40 LO to 50 50 to €0 - 60 years Totel

or years years years years and over
Progranm Number Per Number Per Number Fer Number Per Number Per Number Per
cent cent cent cent cent cent

Recommended

practices 4  28.6 9 31.1 10 32.2 5 20.0 - - 28 25.5
Doings of

others 2 14.3 8 27.6 6 19.4 6 24,0 L 36.4 26 23.7
Answers to

questions 1 7.1 Ly 13.8 . 6 19.4 3 12.0 1 9.1 15 13.6
Announcements 4  28.6 2 6.9 6 19.4 2 8.0 1 9.1 15 13.6
No

preference 1 7 1 3.4 - - 1 4.0 2 18.2 5 L.s
Never listen 2 14.3 5 17.2 3 9.6 8 32.0 3 27.2 21 19.1
TOTAL 14 100.0 29 100.0 31 100.0 25 100.0 11 100.0 110 100.0
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People on programg.--Considering extension
agents, farm pedple, college specialists, and 4-H club
groups; the farm people surveyed selected the county ex-
tension agents, as shown in Tables 8 and 9, as their first
choice. However, the men un‘-r 40 years of age preferred
farm people as their first choice. The second choice of
2ll the ezge groups of both farm men and farm women was
for a program on which farm peonle appeared. Apoproxi-
mately eight per cent of the farm men and women preferred
a varied orogram or did not state a preference. The
data indicate that college specialists and 4-H club groups
should be used on the County Extension Office radio
progrems only occasionally.

Length of vprograms.~--During the past 10 years
the Vigo County, Indiana, listeners have been accustomed
to a daily five-minute program. When they were asked
the cuestion on length of program, 67 per cent of the
ferm men listeners and 74.2 per cent of the farm women
listeners, as shown in Table 10, preferred a program of
10 minutes or longer. All sge groups preferred a longer
program. The most common comment by those who preferred
a longer program was: "If a program 1s worth listening

to at all, it should be at least 10 minutes long."




Table 8.--PREFERENCE OF PEOPLE ON COUNTY EXTENSION SERVICE RADIO PRC RAMS BY VIGO
COUNTY, INDIANA, FARM MEW BY AGE GROUPS, 1949

People Under 30 30 to 40 L0 to 50 50 to 60 60 years Total

~on years years years years and over
Programs  Tynver Per Number Per Number Per lumber Per Nuiber Per Number Per
cent cent cent cent cent cent

Extension

agents L 26.6 5 22,7 12 Lé6.2 10 43.4 10 41.7 b1 37.3
Farm people 6 40.0 8 36.5 2 7.7 2 8.7 2 8.2 20 18.2
College

specialists 2 13.3 1 L.5 3 1l.5 3 13.1 1 L,2 10 9.1
L-H groups 1 6.7 2 2.0 2 y o - - - - 5 .5
Yo

preference 1 647 2 9.0 % 115 2 8.7 1 L,2 ) 8.2
Never listen 1 6.7 L 18.3 4 15.4 6 26.1 10 Ll.7 25 22.7
TOTAL - 15 100.0 22 100,0 26 100.0 23 100.0 24 100,0 110 100.0
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Table 9.--PREFERENCE OF PEOPLE ON GOUNTY EXTENSIC'| SERVICE RADIO PROGRAMS BY VIGO
COUNTY, INDIANA, FARM WOMEN, BY AGE GROUPS, 1949

People Under 30 30 to 40 L0 to 50 50 to 60 60 years Total

. on years years years years and over
Prograins  Tumber Per Number ber Number Per Number Per Number Per Number Per
cent cent cent cent cent cent

Extension

agents 9 64.3 13 L44L.8 18 58.2 7 28.0 b 364 51 L46.3
Farm people 2 14.3 3  10.4 5 16.1 3 12,0 2 18.2 15 13.6
College

specliolists - - L 13.8 - - 3 12.0 - - 7 6.4
4=H groups - - 3  1l0.L 2 6.5 2 8.0 - - 7 6.4
o

preference 1 2:1 1 3.4 3 9.6 2 8.0 2 18.2 9 8.2
Never listen 2 14.3 5 172 3 9.6 8 32.0 3 272 21 19.1
TOTAL 14 100.0 29 100.0 31 - 100.0 25 100,0 11 100.0 110 100,0

4




Table 10.--LENGTH OF TIME OF EXTENSION SERVICE RADIO PROGRAMS PREFERRED BY VIGO

COUI'’'Y, INDIANA, LISTENERS, BY AGE GROUPS AND SEX, 1949

Total

Length Under 30 30 to 40 40 to 50 50 to 60 60 yesra
of years years years years and over
time Number Per Number FPer Number Per Number Per Number Per Number Per
cent cent cenb cent cent cent
Farm men
5 minutes 1 9 4 3 16.7 2 9.1 5 29.4 2 14.3 13  15.3
7% minutes 1 Zsd 22:.2 3 13.6 3 17.6 2 14.3 13 15.53
10 minutes 12 85.8 11 £1.1 . 15 68.2 53.0 10 71.4 BT 67.0
Mo
preference - - - - 2 9.1 - - - - 2 2.k
Farm women
7% minutes 1 8.3 i L,2 14.3 2 11.8 2 25.0 10 11.2
10 minutes 11 91.7 18 75.0 21 75.0 10 58.8 6 75.0 66 .2

R
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Tyoe of volce vresentation on programsg.--As is

shown in Table 11, more of the farm men listeners prefer-
red the one voice tyne of presentation. Their second
cholce was the interview type of program. The farm
women listeners indicated the interview type of presen-
tation asg their first choice, but there was not a great
deal of difference in their preference for one voice,
interview, or forum. Two other studies revealed that the
interview or the informz2l type of progrem was in demand
by farm people in the areas where those studles were
conducted, (1) and (10).

Table 11.--TYPE OF PRESENTATION PREFERRED BY VIGO COUNTY,

INDIANA, EXTENSION SERVICE RADIO PROGRAM LISTENERS,
1949.

Type of Farm Men Farm Yomen
Pregentation Number Per cent Number Per cent

One voice 36 2.4 29 32.6
Interview 28 32.9 31 34.9
Forum 14 16.5 2k 27.6
No preference 7 8.2 5 5s 5
TOTAL 85 100.0 89 100.0
Results

Action taken by listenerg.--In the attempt to

measure the value of the radio programs very little
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information was gained. Ten per cent of the farm men
listeners, as shown in Table 12, visited the County Ex-
tension Office for additional information about the sub-
Ject matter given on the progrems. The farm women
listeners did not tazke much action as a result of the
broadcast programs.

Indirect action taken by listenerg.--As shown

in Table 13, 25.4 per cent of the farm men listeners

and 18.2 per cent of the farm women listeners stated that
chey attended o meeting as a result of a broadcast given
by the County Extension Office.

From the foregoing analysis one might conclude
that there 1s something wrong with radio as a means of
stimulating farm people to take éome form of action.

In conducting the interviews on the survey it was noted
that many of the people could not recell whether or not
it was radio, newspaper, farm magazines, or comments
from their neighbors that influenced them to teske some
sort of action. In several other studies, (1), (2),
(5), (7), and (10), there was a wide variation in the
results or benefits of farm radlo broadcasting and the

metnods used in reporting these results.

T . N e, . —— A WS~ S ——— . sy— T T e——————————



Table 12.--ACTION TAKEN BY LISTENERS OF VIGO COUNTY, INDIANA, EXTENSION SERVICE RADIO
PROGRAMS, BY SEX AND AGE, 1949

Action Under 30 30 to 40 LO to 50 50 to 60 60 years Total
Teken years years years years and over
Number Per RNumber Per Number Per Number Per Number Fer Number Per
cent cent cent cent cent cent
Farm men
Phoned office 1 6.7 1 L.s 2 2.7 1 k.3 - - 5 .6
W“rote office - - 1 4.5 1 3.8 ;] .3 2 8.3 5 L,6
Requested
Visited
Farm women
Phoned office 1 7.1 1 3.b 9.6 - » 1 9.1 6 5.4
Wrote office - - 1 3.4 Fe2 - - - - 2 1.8
Requested
visit - - 1 3.4 - - - - - - 1l 0.9
Visited

J




Teble 13.--INDIRECT ACTION TAKEN BY LISTENERS OF VIGO COUNTY, INDIANA, EXTENSION
SERVICE RADIO PROGRANMS, BY SEX AND AGE, 1949

Action Under 30 30 to 40 L0 to 50 50 to 60 60 years Totel
Taken years years years years
Number Per Number Per Number Per Number Per Number Per Number Per
o cent cent cent cent cent cent
Ferm men
Attended _
meeting 6 40.0 7 31.8 7 26.9 L 17.4 L 16.7 28 25.4
Visited demon-
stration L 26.7 4L 18.2 1 3.8 3  13.0 1 k.2 13  11.8
Vigited farm
or home 3 20.0 - - 1 3.8 5 21.7 1 L.2 10 9.1
Comments from
Farm women
Attended
meeting 1 =4 . 9 24,1 7 22.6 3 12.0 2 18.2 20 18.2
Visgited demon-
stration 3 21.4 3 10.3 L 129 2 8.0 1 9.1 13 11.8
Vigited ferm
or home - - i | 3.4 - - 1 L.o - - 2 1.8
Comments from
neighbors 3 21.4 8 27.6 5 16.1. 1 L,o - - 17 15.4

feils
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In the light of the findings reported in this
chepter, several factors must be taken into consideration
before proposals are made for the imorovement of the Vigo
County Extension Service radio programs. Such factors
are: age, sex, ané education of the listeners, as well
as the length, time, and type of program desired. The
proposals for the improvements which are suggested by

This study will be discussed in the following chapter.




Chapter V
SUMMARY AND CONCLUDING STATEMENTS

There has been a continuous daily Extension
Service radio program in Vigo County, Indiana, since 1933.
The desire to improve these radic programs prompted this
study. Personal interviews were conducted in 22 differ-
ent areas 1n'the county. The sample included 110 farm
men and 110 farm women.

Summary of findings &as
shown by survey sample

In considerabion of the inventory of radios on
the farms, it was found that cver 98 per cent of the farm
homes had radlos. There were, on an average, 1.8 radios
per farm. The farm men 60 years old and older reported
fewer radios then any other age group. More radios were
locat=d in the living room than in any other place.

It was found that 77.3 per cent of the farm
men and 80.9 per cent of the farm women have listened to
the programs at least once. Over half of the non-listen-
ers were 50 years of age or older. On the basis of pro-
Jected dally average listening, it was found that 35.8
ner cent of the farm women and 16.5 ver cent of the farm

men listened daily. The noon hour was the most frequent
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choice for the time of the broadcasts. The average grade
éttained in school by the form men was 9.4 and the farm
women 10.0.

In consideration of subject matter for the radio
orograms, both the farm women and farm men as a whole
' vreferred recommended practices. However, the farm women
under 30 years of sge preferred programs on which meet-
ings were announced, while the farm women 60 years old
and older preferred programs thot told about the doings
of other neople.

County Extension Agents were preferred for the
precsentation of the broadcasta, except by the farm men
under 40 years of age. DBoth farm men and farm women of
all age groups preferred programs of at least 10 minutes
duration. The farm men listeners vreferred the one voice
'type of presentatiocn, whilé the farm women listeners did
not indicate a great deal of difference between one voice,
interview, or forum programs.

Only a small percentage of the farm listeners
E indicated that they took some direct action as a result
of the broadcast programs. However, approximately 25
per cent of the farm men and 18 per cent of the farm
women stated that they had attended a meeting that was

i announced on the County Extenslion Office radio program.




Concluding statements

This study has revealed that in the past the
Extension Service radio programs in Vigo County, Indiana,
have been rather effective. 'hen only one program is

given each day, the noon hour is preferred by the highest

vercentage of farm men end ferm women. If additional

programs were planned for early morning and evening, more
farm people might be reached by the programs. It is
vleasing to note that e Tair percentage of farm people

listen dalily when there are such comneting progros agt

{ the WLS Dinner Bell Program and Baukhege over WTHI.

It is believed that the Extension Service radio
programs could be improved by lengthening the noon pro-
gram to 10 minutes. A higher percentage of the progrems
could be directed to the farm women because more of the
women listen regularly than‘do the farm men. The pro-
grams should be planned for farm people under 60 years
of age, keeping in mind the ninth or tenth grade educe-
tional level.

The Extension Service radio programs should
frequently'be evaluated by all possible and practical
means in order to find ways of improving the programs

in the county.
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Suggestions for

further study

Since it was impossible to make a complete

study the following suggestions are made for future study:

1. Survey of Vigo County, Indiana, Extension
Service radio programs in surrounding counties.

2. The extent that other radio progreams
compete with the Vigo County, Indiena, Extension
Service radio programs.

3. Methods of measuring the effectiveness of
Extension Service radio »rograms through the devel-
opmert of valid and reliable evaluation criteria.

L, The possibilities of the use of television

for County Extension Service work.
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Appendix A.--SURVEY QUESTIONNAIRES




VIGO0 COUNTY RADIO SURVEY 46

- FOR FARMERS
NAME ARFA NO. STOP NO.
ADDRESS TOWNSHIP

1. DO YOU HAVE A RADIO? HOW MANY? 01 2 34 5 (circle)

2. WHERE LOCATED? a. Kitchen _ b. Dining room__ c¢. living room _
d. Bedroom_ _ e. Car__ f. Truck__ g. Barn__ h. Other__

3. IS RADIO IN WORKING ORDER? a. No b, Yes
4., IF NOT, HOW LONG OUT OF ORDER? Number of weeks 1, 2, 3, 4, 5, more.
5. DO YOU LISTEN TO RADIO? &. No b. Yes

6. HAVE YOU PERSONALLY CONTACTED A REPRESENTATIVE OF THE COUNTY
EXTENSION OFFICE DURING THE PAST YEAR? a. No b. Yes_

7. BAVE YOU HEARD THE BROADCASTS OF YOUR COUNTY EXTENSION OFFICE
JVER WEOW?

NEVeTesesssnsrssonssnnsomnsnne He
Once @ MONtA cemsocsoronsscase De
Twice @ MORth eceeceascaccasces Co
Three times @ month cevveceeee d.
WeeKlY svsvesosccosascsccsssese €
Twice 8 WeeK ceevienscvsaccaes Lo
EVEry G8Y vecvecscsccsccassces Ze
Seldom or jrregularly ........ h.

T

8. DURING WHAT HQUR OF THE DAY DO YOU PREFER THE COUNTY EXTENSION
OFFICE BROADCAST?
(Circle)
a. First Choice A.M. 6 7 8 9 10 11 Noan P.M.

9
b. Second Chcice AM 6 7 8 9 10 11 Noon P.M. 9

12345678
12345678

9., WHAT DO YOU WANT T0 HFEAR? (Incicate preference - lst, 2nd 3rd)
a, Announcements of coming events
'b. Recommended practices

¢. What others are doing
d. Answers to questions

10. WHO DO YOU WANT TO HEAR ON PROGRAMS?

a, County Extension Agents
b. Farm people

c. College Specialists

d. 4-H Cliub groups

S




11.

l2.

13.

14.

1S.

16.

17,
18.

19.

20.

47

HOW DO YOU LIKE PRESENTATION OF BROADCAST?

3. Once voice

b. Interview

¢. Forum (several poeple)
(o 8

AS A RESULT OF THE BROADCASTS OF THE COUNTY EXTENSION OFFICE
HAVE YOU DURING THE PAST YEAR?

8. Phoned that office? ,eiieececrnccaceacnss(l) No__ (2) Yes__
b, Written that office? esccecscsccsseonsensssl{l) ho (2) Yes
¢, Requested a farm or home ViSit?.cceoceceaa(l) No (2) Yes
d. Visited the office for additional infor-

mation on a particular broadcast?........ {1) No__ (2) Yes__

AS A RESULTOF THE BROADCASTS OF THE COUNTY EXTENSION OFFICE
DURING THE PAST YEAR?

a. Attended a meeting eannounced? eeeeceee.... (1) o (2) Yes
b. Visited a demonstration announced? ,.e... (1) No {2) Yes
c. Visited another farm or home to observe a

practice described? .....iiveeeeeeneaes (1) No__ (2) Yes
d. Heard any commentis by neighbors relative -
' 55 HOAEEEEET « « newn wwwan & 5w we s § i (1) No__ (°) Yes__

What .--'-'oo-no.-Oot.oo.oo.'.O-n'ooa..o-..a....oc.oo‘.!...t

Nhere were comments MAAE? ceecevccrcencssccsnsccnssasoanansss

SCHOOL ATTENDANCE

a. How many years did you attend grade school?
b. How many years did you attend high shcool?
¢. How many years did you attend college?

WHAT IENGTH OF BROADCAST DO YOU LIKE?
a. 5 minutes b. 7 1/2 minutes ¢. 10 minutes

AGE: a. 29 and under___ b. 30-39 c. 40-49 d. 50-59
e. 60 or over .

SIZE OF FARM (ACRES)
ARE YOU A MEMBER OF A FARM ORGANIZATION? a. No b. Yes

WHAT SUCGESTIONS CAN YOU MAKE FOR THE IMPROVEMENT OF THESE
BROADCASTS? -

COMMENTS EY INTERVIEWERS

e s e e e S - SN U



VICO COUNTY RADIO SURVEY 48
FOR FARM WOMEN

NAME AREA NO. STOP NO.

ADDRESS TOWNSHIP

0.

3.

8.

10,

11,

DO YOU HAVE CHILDREN IN 4-H? a. No. of girls b. No. of boys
DO YOU IISTEN TO RADIO? a. No b. Yes

HAVE YOU PERSONALLY CONTACTED A REPRESENTATIVE OF THE COUNTY
EXTENSION OFFICE DURING THE PAST YEAR? a. No b. Yes

HAVE YOU HEARD THE BROADCASTS OF YOUR COUNTY EXTENSION OFFICE
OVER WEOW?

NeVercassmsssssmsannsnsnsnse B
Once & MONth iassassssssaass Do
Twice @ MONthiceesonaccosncas Co
Three times a mMonth eccesses 4.
WeeKlY ccccceccsossscnsreses €
Twice @ WeeK tveveecscoseses Lo
Every day cceccsccccsccacscccale
Seldom or irregularly .,.... h.

i

DURING WHAT HOUR OF THE DAY DO YOU PREFER THE COUNTY EXTEINSION
OFFICE BROADCAST? .
(Cirele)

a, First Choice A.M. 67 89 10 11 Noon P.M. 1234567
b. Second Choice A.M. 67 8 9 10 11 Noon P.M. 1234567
WHAT DO YOU WANT TO HEAR? (Iudicate preference - 1lst, 2nd 3ri)

Announcements of coming events
b. hecommended practices

¢c. What others are doing

d. Answers to questions

WHO DO YOU WANT TO HEAR ON PROGRAMS?

a. County Extension Agents
b. Farm people

c. College Specialists

d. 4-H Club groups

e.

|

BOW DO YOU IIKE PRESFNTATION OF BROADCAST?

a. One voice
b. Interview
¢. Forum (several pecple)




12.

13,

14,

15.

16.

18.

19.

20,

49

AS A RESULT OF TIE BROADCASTS OF THE COUNTY EXTENSION OFFICE HAVE
YOU DURING THE PAST YEAR?

a. Phoned that Office? ecieeecsesssssscensceas (1) No  (2) Yes
b. Written that OffiCe? sivveeeereensaecesnes (1) No__ (2] Yes_.
c. Requested @ farm or home Visit .eseveeeea (1) No  (2) Yes
d. Visited the office for additional infor- - -
mation on a particular broadcast? ....... (1) No__ (2) Yes__
AS A RESULT OF THE BROADCASTS OF THE COUNTY EXTENSION OFFICE
DURING THE PAST YEAR?

a, Attended & mceting announced? ......ee.... (1) No (2) Yes
b. Visited & demonstraticn announced? ...... 1) No  (2) Yes
¢, Visited another farm or home to observe - -
a practite described? .eeveveessesceseess (1) No  (2) Yes
d, Heard any comments by neighbors relative - -
t0 broadcasts? .c.ececaces S e e Fow e .o (1) No__ (2) Yes__
What
Where were comments made?

SCHOOL ATTENDANCE

a., How many years d4id you attend grade school?
b. How many years did you attend high school?
¢. How many years did you attend college?

il

WHAT IENGTH OF BROADCAST DO YOU 1IKE?
a. 5 minutes b. 7 1/2 minutes__ c. 10 minutes

AGE: a. 29 and under b. 30-39 c. 40-49 d. 50-59
e. 60 or over #

ARE YOU A MIMBER OF A HOME ECONOMICS CILUB? a. No b. Yes

WHAT SUGGESTIONS CsaN YOU MAKE FOR THE IMPROVEMENT OF THESE
BROADCASTS?

COMMENTS BY INTERVIEWERS?
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Appendix B,--MASTER DATA SHEETS
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