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FALL 2015 SPRING 2016
EXH'B'T'ON SCHEDULE 19th Colorado International Form/Phenomenon
Poster Exhibition January 31- March 4
September |8 - October 28 Opening Reception Thursday, February 4, 5-7pm

Opening Reception Friday, September 18,7-9pm
MFA Thesis Exhibition: Sponsored by

Falling in Line: The Veil of Innocence the University Art Museum at the
Enamored with War Clara Hatton Gallery

November |- 21 April 4 - May 5

Closing Reception Saturday, November 21, 5-7pm Opening Reception Friday, April 8,5-7pm
Paintings, Past and Present Juried BFA Exhibition

December 8 - January 8,2016 May |3 -August 26

Opening Reception Tuesday, December 8, 5-7pm Opening Reception Friday, May |3, 5-7pm

Located in the Visual Arts Building, CSU campus - Gallery Hours: | 0am - 4 pm Monday - Friday
Visit: http://hatton.colostate.edu for more information

Design: D. Nguyen



Artist Statement
Duy Nguyen

In today’s world, the need for clear, concise, visual communication is growing
while technologies change and our means of communicating reach the world of
digital and social media. The practice of graphic design has become more
prevalent as a result of this need of conveying a clear message to the viewer. My
work strives to be clear and concise through simplicity. Art, | believe, is the
successful implementation of form and content that, done correctly, can
effectively communicate a specific message.

My work also explores different avenues of communicating the identity and core
values of a particular brand. As a designer, | hope to bring this concept to others
and provide a solution to their branding needs. My style and design sensibilities
are always changing as technology and communication changes, so | must adapt
to different projects and determine its purpose, core value, and the message it is
ultimately trying to convey. | am influenced and inspired by designers such as Saul
Bass, Paul Rand, Milton Glaser, and Paula Scher.
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Digital Print
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Digital Print
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Digital Print
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Brilliance

e Promoting international
understanding and dialogue
through the graphic arts

Figure 1: CIIPE Webpage Layout Part01.



19th CIIPE DATES

tember |8-Oc

Figure 2: CIIPE Webpage Layout Part02.



ternational invitational poster exhibition

Figure 3: CIIPE Promotional Poster.
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Figure 5: CIIPE Logo Design.
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EXHIBITION SCHEDULE

FALL 2015

19th Colorado International

Poster Exhibition

September | § - October 28

Opening Reception Friday, September |8,7-%pm

Falling in Line: The Veil of Innocence
Enamored with War

November [- 21

Clasing Reception Saturday, Movember 21,5-Tpm

Paintings, Past and Present
December 8 - January 8,201 6
Opening Reception Tuesday, December 8, 5-7pm

SPRING 2016

Form/Phenomenon
January 3 4
Opening R n Thursday, February 4. 5-7pm

MFA Thesis Exhibition: Sponsored by
the University Art Museum at the
Clara Hatton Gallery

April 4 - May 5

Opening Reception Friday,April 8,5-7pm

Juried BFA Exhibition
May |3 -August 26
Opening Reception Friday, May 13,5-7pm

uilding, CSU campus - Gallery Hours: | Jom - 4 pm Monday - Friday

te.edu for more information

Figure 6: Hatton Gallery Exhibition Schedule.




Figure 7: Self-Promotion Business Card.



Figure 8: Steampunk Travel Brochure.



Doug Aitken’s tech-fueled, all-night, glow-in-the-dark,

cross-country, pop-art train ride
by CLIVE THOMPSON

B DUY NGUYEN

Round, cancrate, and mosthy windewhoss, 1he Hirshhom hMussum
in Washingten, 1, resembles 2 huge carcuse] for an old-schon] slide
prodectorn, Bat in the spring of 2002, it leoked considerably dilTerent:
1t hecnme & huge, cvlindricol computer menitor, Califomia artist
Dieaag Aitken kad twmed the entire building into o massive |3 444 by
1,080k pive] art installstion,

As wight fell, a set of 11 precisely syneed. high-intensity movies

eawered the surface of the Hirshhom in a single, cantinwously Tooping

Figure 9: WIRED Magazine Layou

A5eminute film. In Aitken's piece. called Sangl. dozens of eclectic
characters—n yvoung female warker in o factery, a set of women in
choir rabes, 0 man driving at night—sang the Tin Pan Alley classic
“I Only Have Eves for You, ™ In between versions of the song, Aitken
imtercut sposky, pretty images of isalation snd technolegy: A silhou-
etted woman walking through sn empey parking Tot, cars mcing
aleng & highway at might, & reel-io-reel 1ape machine,

Croads gothered in the Matienal Mall w0 wander around the

building and see the whole thing. Like mony
of Aatken’s works. o felt like 0 monument-

both magestne  amd  unsettling 8o oar
iPhone-und- flatsereen-TVebedecked modem
world of high tech disiructions and connee-
ons. It gove viewers o gentle “Fear of
missing aul”: They coaldn’t see all of it at
once, s they had 1o walk its peripbery,
knowimg they weren't seeing the whole. It
wis o eroonin g love ballad, yet its charscters
were mostly  alone.  mever  intemcting,
constunily traveling but mever amiving. It
‘wus & museam exkibit you viaked. sure, but
instde oat. “1 wanbed the bmlding W
disappear” Adtken savs A latof his work has

- HN -

. . -
Data Visionaries
A new generation of artists,
practitioners  of the so-called
Mew Assthetic, are wsing the
digital technologies that suffuse
every day fife,

MOLLY DILWORTH

Age: 38 Medium: Paint, satellite
imageny Knewn For: Paintings for
Satefhites (20:09-2012), a serbes of
seven enormous, abstract p:inf.
ings on rooftops.

DOUG RICKARD

Age: 4% Medium: Photography
Known Ffor: A Mew Amercan
Picture (202, a4 collection of
blurred-out portraits of the poor
and disenfranchised,

thas offect. be calls it lguid anchitecburs.
Your browser doss nad support the eloment.
Thas bas buom Aatken's subjpest for te past
20 vears: the rootless posgraphy of today's
markalis fifie. Whin you check o lexl messagpe
and momentanly disconnect from the world
around you. whin you wander down
tarban sireet thats alive with LEDY advertise-
mumts, whien busmess travelers forget which
qty they'ne i becais: the hotel moms all
look the same—that's Aitken territory, As
techaology has swallowied mors and more of
aur lives, has art bas prows m lockssep-
hamesing cutting-sdge tachniques, fiber
oplict, and  servers te wm pracieally
anythang mio o screen. [0 digital an for a
digital age. And we peed i Were so
surnounded by media it sems banal. Anken
makes it weind again, showmgz s how

beautiful mnd  disguicting our networked
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Irtraductian by Gillian Flysn

ebd et i v Tl of a i e,

B Raiftm ol o e a e i

perchopath who musipuaies
Ligy b o ng meanders
with liin “Seie peajde ae
bt ol dead ™ Bres seaurks
“likoz yerer walic and my fuibez,
T iraiance A s e
oir his iwiEied plan, Gay &8
Hipped I8 Hgheamh's peiilae
worhd, where, usder b nggn
circamaiancey, avhody is -
rahda al marder

Thie st for Alfad
Hitchenck s classac 1951 film,
Sranpry oo @ Jmiv banchad
Highamigh oo & prodin cerceraf
i iR, proving her i
masieT ai Aimg mrecithm
| nlhulh::;tfhmhlu
ol suT iy GaTIE e




Figure 11: Midtown Festival Package Design.



HOME+ABOUT+» GARDENS « ROUTES

Petals and Pedals

This festival is to celebrate
the new growth of Mid-
town Fort Collins and its
opening of the Midtown
Gardens District.

Take a ride through Mid-
town Fort Collins’ popular
bike trails and enjoy the
warm Surnmer weather.

Stop by the beautiful
parks and enjoy the sights
and smells of the flowers
planted by the fantastic
people of the community.

ABOUT
GARDENS
ROUTES

Figure 12: Midtown Festival App Part01.



TITLE « ABOUT « GARDENS » ROUTES TITLE « ABOUT « GARDENS « ROUTES

gdardens

Midtown Gardens Midtown Bike Trails

CSU Flower Trial Gardens Springcreek Trail
Spring Park Mason Trail

™ Creekside Park ! = Poudre River Trail m] [;EJWD

Foght o @GN n

Figure 13: Midtown Festival App Part02.



Figure 14: Midtown Stationary.
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Figure 16: Midtown Logo Design.



Mythical and mysterious, the Martini reigns supreme as the world's No. 1 cocktail. Straight up with a twist,
shaken with a sweet cherry brand or so dry Il give the Sahara a run for its money,
when it comes to the world's favorite cocktail, there really is no contest.

B 1 0or apple schnappe B 34 puresd srrawberries

B fozgn . 2fl. oz vodka

B 210 apple juice B 121 6z creme de fraise 12 Ml oz. mideri
B cqeereof lemon @ 1 strawberry twist of leman zest

@ 1 green apple wedge

midori
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