Suicide is preventable.

Ask for help.

depression hotline: 1-630-482-9696
suicide hotline: 1-800-784-8433
lifeline: 1-800-273-8255

trevor project: 1-866-488-7386




Artist Statement

Chelsea Conrad

As an artist the people around me, the world around me, and the experiences |
have inspire me. Art is ever growing. Entering CSU, | wasn’t sure if graphic design
was truly the place for me (and sometimes | still wonder), but through my years
here | have learned so much and developed my abilities for the better. My art
ebbs and flows year to year, month to month, week to week... it is constantly
progressing. My best works are simple and clean, which truly represents me as an
artist, a designer, and a person. Graphic design warrants utilization — a poster
should mean something, a logo should speak to people, and a website should be
easy to navigate. The fascinating part of graphic design is the wide variety of art
the medium allows. | hope my art style continues to advance as | fall into graphic

design even more deeply.
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But they made the scope too sensitive. Whenever Penzias and Wilson
aimed their dish at the sky, they picked up a persistent background

noise, a static that interfered with all of their observations. It was an

ﬂ‘\e u

neuroscience-,

incredibly annoying technical problem, like listening to a radio

station that keeps cutting out.

At first, they assumed the noise was man-made, an
emanation from nearby New York City. But when they point-
ed their telescope straight at Manhattan, the static didn’t
increase. Another possibility was that the sound was due
to fallout from recent nuclear bomb tests in the upper
atmosphere. But that didn’t make sense

r brains to embrace failure, either, since the level of interference remained

al u
e can train o
Ifw rselves to new

we open ou

discoveries.

N : ~Experiments rarely tell :
us what we cxpect. That s the
dirty secret of science.

ALL STARTED with the sound of static. In May 1964,
two astronomers at Bell Labs, Arno Penzias and Robert Wilson,
were using a radio telescope in suburban New Jersey to search the constant, even as the fallout dissipated. And then there were
far reaches of space. Their aim was to make a detailed survey of the pigeons: A pair of birds were roosting in the narrow part of
radiation in the Milky Way, which would allow them to map those the receiver, leaving a trail of what they later described as “white
vast tracts of the universe devoid of bright stars. This meant that dielectric material.” The scientists evicted the pigeons and scrubbed
Penzias and Wilson needed a receiver that was exquisitely sensitive, able away their mess, but the static remained, as loud as ever.
to eavesdrop on all the emptiness. And so they had retrofitted an old radio
telescope, installing amplifiers and a calibration system to make the signals For the next year, Penzias and Wilson tried to ignore the noise,

coming from space just a little bit louder. concentrating on observations that didn’t require cosmic silence or perfect

confinued on page 093
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Figure 1: The Neuroscience of Screwing Up.



Suicide is preventable.

Ask for help.

depression hotline: 1-630-482-9696
suicide hotline: 1-800-784-8433
lifeline: 1-800-273-8255

trevor project: 1-866-488-7386

19th Biennial Colorado International Poster Exhibition
September 18 — October 28 / Opening reception Friday, September 18, 7 p.m.
Clara Hatton Gallery in the Visual Arts Building and the Curfman Gallery in the Lory Student Center.

\

Exhibition Judge is Alejandro Magallanes of Mexico City / Honor Laureate is Rene Azcuy of Mexico

Figure 2: Don’t Give Up (CIIPE).
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Gather with the university community for this unique
experience that the Colorado International Invitational
Poster Exhibition brings to campus. This historic
exhibition has been shown on campus for 38 years, and
this year has invited 70 artists and designers to exhibit
140 posters from around the globe. Join us to appreciate
the international aesthetics and cultural information found
in their artwork.

For more information, call 970.491.6774.

Colorado State University

Figure 4: Experience CIIPE Ad.
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Figure 5: Blurryface Album (Front).
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Figure 6: Blurryface Album (Back).
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Figure 7: Smithsonian Writers’ Cards (Poe).



»

" vl
o » .
S i ";‘",;ﬁ';n"' [ et gl

Figure 8: Smithsonian Writers’ Cards (Martin).



Smithsonian

Figure 9: Smithsonian Writers’ Cards (Sunburst).



Figure 10: Smithsonian Writers’ Cards (Number 3).



Calendar Portrait.

Figure 11



I'm a writer, a
designer, an artist. ch:-rtie:’
I'm a friend and
a daughter. I'm

a student and a

feminist.”
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Figure 12: Calendar Months.
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